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Off Page

Any work you do off of your 
website. 

Sometimes you can directly 
control, sometimes you can’t.

Two Components of SEO 
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On Page

Any work you do on your 
website. 

These are things you can 
directly control. 



• Set up a free Google My Business Account, 
https://www.google.com/business/

• Estimated 40% of users conducting a search 
on Google don’t clicking anything at all, this 
means more users are finding what they need 
directly on the results page and leaving
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1. Claim your business on Google My Business
Off Page Activity

https://www.google.com/business/
https://moz.com/blog/state-of-searcher-behavior-revealed


“To maximize how often your customers see your business in local search results, complete the 
following tasks…” – direct quote from Google

• Enter complete data - Make sure that you’ve entered all of your business information in, so customers know more about what 
you do, where you are, and when they can visit you

• Verify your location(s)

• Keep your hours accurate

• Manage and respond to reviews – ok to ask for reviews – just not in bulk.  
https://support.google.com/business/answer/3474122?hl=en – Google Review Policy

• Add photos

• There's no way to request or pay for a better local ranking on Google My Business. The steps above show engagement with 
Google, which overtime helps lead to a higher ranking.  
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2.  Stay engaged with your Google My Business Profile

https://support.google.com/business/answer/3474122?hl=en


Find out what keywords customers might use to 
find you.  

2 Free Tools
• Google Auto Complete.  Easy and simple method 

• SmallSEOTools.com - free website.   
• Use the “Keyword Suggestion Tool”, enter a keyword 

idea and get a list of other possible keywords
https://smallseotools.com/keywords-suggestions-tool/
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3.  Do basic keyword research
Prepping for On Page

Google Auto Complete the the lazy 
guy’s keyword planner!

https://smallseotools.com/keywords-suggestions-tool/


Using the keyword planning 
tool from SmallSEO Tools you 
enter  the following “East 
Glacier Cabin” as a seed word. 
A list of ideas is populated. 

Small SEO Tools will give you a longer list than 
Google Auto Suggest. 
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Example – East Glacier Cabin



https://smallseotools.com/keyword-position/

Spy On Your Competition

You can also figure out 
what keywords your 
competitors are 
ranking for by using yet 
another Free Tool from 
Small SEO Tools called 
Keyword Position Tool 
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https://smallseotools.com/keyword-position/


• Long Tail Keywords are highly actionable phrases used by motivated Searchers/Shoppers.

• Compare the search phrases of “Glacier Park Rental” vs.  “East Glacier Cabin Rental July 2020”

• What phrase is more likely to result in a buying action by the searcher?  
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Use keyword research to develop “Long Tail Keywords”

Glacier Park Rental East Glacier Cabin Rental July 2020

Broad term Very specific search term

Competing against other rentals types – boat, kayak, car Searcher has specific product,  location, and time 

Competing against other geographic areas, West Glacier, St. 
Mary, Polebridge

High likelihood that this searcher is going to make a 
reservation. 

Regular Keyword Search Long Tail Keyword Search
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Behold the power of Long Tail Keywords 
(in Graph Form)



• Using your keyword research and your newfound understanding and love of 
Long Tail Keywords create content on your website. 

• Create a blog and make useable & helpful content – write for a human!

• Don’t just make sales content.   Google loves it when you become a resource 
for their users. 

• Post often – or don’t blog!

4.  Create content on your site using keywords. 
On Page Activity
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• Links to, from and around your site are important

• Links from your site help – but don’t forget about internal links

• Backlinks are the most important! - This is how Google won the search war. 

How to Get Backlinks? 

-Easy - post links from your social media accounts

-Harder - Ask other website owners to trade links (reciprocal linking)

- Hardest - Create share worthy content so that others want to link to you

5.   Build links to and from your site. 
Both On and Off Page Work
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• Use SmallSEO Tools to monitor 
your progress. 

https://smallseotools.com/keyw
ord-position/

Check your website’s ranking before you 
start this process.   

Monitor your ranking at least monthly to 
see if there are any changes. 

Bonus step 6.   Monitor your progress
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https://smallseotools.com/keyword-position/


1. Setup a Google My Business profile

2. Stay engaged with Google My Business

3. Do basic keyword research

4. Add content often your website

5. Build links to and from your site

6. Monitor your progress

Review
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I can help you do a website SEO audit…all of my counseling services are 
free of charge. 
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